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Drunk Driving is serious traffic violation. It has become the biggest origin of 
traffic accidents, which are still rampant. This fact demonstrates that drunk driving 
legislation is not enough, while public service ads (PSAs), as an effective way to 
communicate information to the public, can make a difference. 
In this research, normative empirical study methods were adopted to probe 
intovalidity of demand topics of 15 anti-drunk driving PSAs. Mediated effect testwas 
exploited to discuss cognitive mechanism of the validity of demand topics. 
Consequences showed that PSAs aiming to anti-drunk driving were effective. 
Further multiple test and analysis revealed that different purpose required different 
demand topics of the ads. To encourage other options after being drunk, PSAs 
focusing on 4 topics such as “Damage to the driver” and “Model” were effective. To 
lead to audience’s voluntary resistance to drunk driving or dissuade friends who want 
drunk driving, PSAs focusing on 5 topics such as “Damage to the driver”, “Damage to 
friends and relatives on the car” were effective. To produce anti-drunk driving 
acceptance from others, PSAs focusing on 10 topics such as “Damage to the driver” 
and “Damage to relatives and friends on the car” were effective. 
Mediated effect tests were proposed to measure mechanism of validity of 
demand topics of PSAs on anti-drunk driving. Significant difference between 
“Damage to the driver” and “Alcoholic damage to driving ability” was found with the 
mediated variance “Perceived Benefit”, showing that suspicion to driving ability may 
counteract. Significant difference between damage to drivers and self-control ability 
was discovered with the mediated variance “Susceptibility, Severity and Perceived 
Benefit”, demonstrating that serious harm caused by drunk driving can have a good 
effect, while demands on self-control may have a side effect. Significant difference 
has been found between Model and Self-control with mediated variance “Severity”, 
suggesting celebrity endorsement was persuasive. Significance between emotional 
damage to the families of passers-by and self-control was found with mediated 
variance “Susceptibility”, “Severity” and “Perceived Benefit”, showing that severe 
consequences communicated by media have a good effect on anti-drunk driving. 
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第一章 绪 论 
 1
第一章 绪 论 
1.1 研究背景 
“好醉，还是得开回家”这是微博名为“安娜 830321”的网友于 2012 年 8
月 19 日 04：09 发布的一则微博，照片上的她醉眼朦胧，她的人生也最后被定格
在了这张朦胧的图片上。随后，根据高速交警宁波支队官方微博确认，这位美女
妈妈已于当日因酒驾去世。截止到 11 月 1 日，“安娜 830321”的最后一条微博
被转发了 25264 次，评论 13225 次，上万名网友在留言里寄托哀思，大家更是呼
吁“珍爱生命，远离酒驾。”(人民网，2012) 
2011 年 4 月 15 日，北京密云某司机酒后驾车，撞上对面开来的小轿车，导
致对方车内包括驾驶员在内一家三代四口人全部殒命，肇事酒驾司机自己也在车
祸中受伤，被摘除了脾脏，并且受到了法律的严惩。 
















































王芳 2012 年对反酒后驾车公益广告诉求主题的有效性进行了研究。在对 97
则中外反酒后驾车公益广告（包括 76 则视频广告，21 则平面广告并剔除了个人
制作的 DV 式作品集）进行内容分析后整理出了囊括全部反酒后驾车公益广告的
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